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FORWARD 

This book is the second in a series of softbound books which the authors 
have undertaken to cover the depths of signage communication from con- 
cept to functional application. Volume 1, Perception of the Message, 
deals with the technical considerations in achieving legibility, information 
processing from the viewers standpoint, and facts concerned with signage 
and highway safety. 

In this second volume, the authors dwell on the cornmuications value of 
both on and off-premise signs and their replacement costs. With its factual 
approach to sign evaluation, this text will indeed prove valuable to sign 
companies, municipal officials, and state and federal agencies alike as  a 
viable source reference. 

A third publication, dealing with the subjects of design, will become the 
next major undertaking of this series. I t  will examine the topic from many 
objectives with heavy emphasis on the direct and subtle influences of color 
and color perception. A fourth volume will explore financial concerns and 
manufacturing methodology within the sign industry today. 

The authors, with graduate backgrounds in research psychology and 
planning respectively, merge a unique knowledge in approaching a study 
of this communications industry subject. Within this series of publications 
is an outpouring of resource information never before gathered or applied 
to the sign market. 

The sign and outdoor advertising industriesare a visible segment of the 
environment, though their status and function on the landscape are 
seldom acknowledged or understood. I t  is, in part, a purpose of this series 
to impart the contribution of this commuications medium and what can be 
done to improve its effectiveness and compatibility with the environment. 
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